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1. INTRODUCTION

A cashless society describes an economic stateeWfhefinancial transactions are not

conducted with money in the form of physical bartksoor coins, but rather through the

transfer of digital information (usually an electio representation of money) between the
transacting parties. Cashless societies have dxibesed on barter and other methods of
exchange, and cashless transactions have also bepossible using digital currencies

suchas bit coin. However this article discussesfandses on the term "cashless society” in
the sense of a move towards, and implications &fp@ety where cash is replaced by its
digital equivalent - in other words, legal tenderofey) exists, is recorded, and is exchanged
only in electronic digital form.

What is a cashless economy and where does Indiarst®

A cashless economy is one in which all the tramsastare done using cards or digital
means. The circulation of physical currency is mial. India uses too much cash for
transactions. The ratio of cash to gross domestidyzt is one of the highest in the world—
12.42% in 2014, compared with 9.47% in China or #¥®Brazil. Less than 5% of all
payments happen electronically. The number of aggrenotes in circulation is also far
higher than in other large economies. India had 776illion currency notes in circulation in
2012-13 compared with 34.5 billion in the US. Sostedies show that cash dominates even
in malls, which are visited by people who are k& have credit cards, so it is no surprise
that cash dominates in other markets as well.

A Cashless Future Is The Real Goal Of India's Dematization Move

"This is a public sector innovation unthought ohistory. A cultural-economic revolution in

the making!" exclaimed Monishankar Prasad, a NewhiBmased author and editor, about
India’'s demonetization initiative and subsequentredrtowards developing a cashless
economy. The biggest problem with India suddeniypaeng 86% of its currency from

circulation without having an adequate supply oivmetes ready to take their place is that
fact that India is more reliant on cash than almasg other country on earth. Suddenly,
hundreds of millions of people were left withouetimeans to engage economically, to buy
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the things they wanted and needed, and myriad ésses were left without a readily
available mechanism to receive payment for theadgo to buy supplies, or pay their staff.
India’s demonetization scheme was a unilateralaitive that was planned in secret — in a
back room of Prime Minister Modi’'s home, in fact by a small group of insiders tied-in
with the upper echelons of India’s government. $trategy was to instantly nullify all 500
and 1,000 rupee banknotes, the most common curr@eiegminations in the country, and
then eventually replace them with newly designedrarsecure 500 and 2,000 rupee notes.
This endeavor instantaneously became policy whenptime minister announced it via a
surprise television address at 10:15 PM on Nover@ber

One of Modi’'s main brands is that of a corruptiaghter, and his demonetization initiative
was rushed into effect in an attempt to catch tlaekomarket off guard — which could
potentially lead to a big payday for the centrahlo# large amounts of illicit cash waé&n
redeemed. That plan flopped, as almost all of éealled notes were officially accounted for
one way or another.

Read more about Modi's demonetization initiativeehbere and here.

But this surprise demonetization also did sometleisg: it pushed millions of new users onto
the country’s digital economic grid by virtual fialot even the banks were notified in
advance of Modi's plan, and, even with strict exgfealimits that prohibited people from

exchanging over $60 worth of rupees at a time, gieply didn’'t have enough of the newly

designed banknotes on-hand to distribute to thesesakoking to redeem their cancelled
notes. Rather than being a 50 day transition, @snitian government projected, it is looking
as if it will take four months to a year before ttwntry's currency supply is restored.

In point, the people of India were left in limbo the government cancelled the bulk of their
currency without providing them with the means bdain the newly printed notes to replace
it. On the surface, this seems as if it was a mattegyross negligence, but there may have
been more to it than that. As the demonetizatiatgss continues, Md&@ rhetoric is less
about fighting corruption and more about transitigrindia to a cashless economy.

2. LITERATURE REVIEW
Review of literature is backbone of every reseaitclly.

Review of literature is backbone of every reseatdlly. It is important to review the existing
literature to have an overview of what kinds ofds#s have been conducted and what are the
gaps in literature. Therefore, various studies istlicon Effect of Cashless Society On
Banking Sector which were conducted in India andad have been reviewed.

The Effect of cashless society on Banking Sectdrer& clumsy and expensit@handle
coins and notes are replaced by efficient eleatrgaiyments initiated by various types of
plastic cards is a tantalizing prospect for thentydirst century. Some of the interested
parties stand to gain more than others if the eashéociety becomes a reality. Outlines the
rationale of those who are keen to promote thelesshsociety and the implications for
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marketeers charged with winning consumer acceptdncepayment by plastic card.
Commencing with a Europeamide view of the European plastic card market, @suon
recent developments within the UK, one of Eufsgeading countries in the use of plastic
cards as a means of payment. The plastic card payoneduct is analysed under the three
headings of pay later, pay now and pay before anevais offered as to the future prospects
for each type of plastic card in contributing te thevelopment of the cashless society.

3. OBJECTIVES OF THE STUDY
Here are the Objectives of the Study:

1. The objective of the study is to dissect theenirmonetary system of paper currency and
coins and to devise a model that overcomes thecsimings of cash. As the global economy
unknowingly ventures into a time when everythingdraes cashless, we discuss how the
coexistence of cash with plastic money serveg latid rather a meaningless purpose. With
the help of technology, a completely cashless emgnen’t as far from us as one expects.

2. With an aim to move towards a cashless paymsystem in India, we look at the existing
card based payment system.

3. The objective of this study is to carry out @iew of the roles played by various players of
the system like swipe machine etc.

4. RESEARCH METHODOLOGY

Type of research Descriptive Research.

Population: Meerut is a city in the Indian state of Uttar dRrah.
Sample size15

Data collection instrument: Data can be classiiitd two types:

Primary data: Primary data is the original datdexdéd by researcher himself for a specific
purpose.

Primary Data Collection Methods:

v Interviews

Questionnaires and Surveys

Observations

Focus group Interviews

Ethnographies, Oral History, and Case Studies

ANER NI NERN
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Secondary data: Secondary data is not origina itallected by somebody else for some
other purpose.

Secondary Data Collection Methods

v' Documents
v" Notes

v’ Letters
v' Internet

| have used both primary and secondary data

5. HYPOTHESIS

HO — There is no significant improvement in cyberusgg measures in online banking in
India.

H1 — There is significant improvement in cyber segumeasures in online banking in India.

6. DATA ANALYSIS AND INTERPRETATION

CHART-1

OPTIONS RESPONSES PERCENTAGE(%)
YES 15 50

NO 15 50

DATA INTERPERTATION

As we can see that this chart is showing numbeesgondents having a bank account . This
representing that 15 out of 30 respondents araagdank accounts.

CHART-2

OPTIONS RESPONSES PERCENTAGE(%)
MAESTRO CARD 12 40.0

RUPAY CARD 4 13.3

VISA CARD 14 46.7

DATA INTERPERTATION

Here in this chart it is shown the count of typePtdstic cards people are using for Cashless
Payment. It represents that most of them i.e, 4G@&&ple are using Visa cards whereas 40%
respondents are using Maestro card and only 13e3pondents are using Ru pay card.

CHART-3

OPTIONS RESPONSES PERCENTAGE(%)

PLASTICCARD PAYMENT | 16 53.3
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MOBILE E WALLET 4 13.3

INTERNET BANKING 10 33.3

This pie chart is showing the method opted by tiigtamers for cashless payment and we
can see that 53.3% i.e, most of the respondentPlaséc card payment method for cashless
payment whereas 33.3% uses Internet banking fane@phyments and only 13.3% are using
Mobile E wallets for cashless payment.

CHART-4

OPTIONS RESPONSES PERCENTAGE (%)
HOWMANY 15 50
TRANSACTIONS ON

AVERAGE DO YOU
MAKE PER DAY?

DATA INTERPERTATION

In this chart we can see the counts of cashleasdcdions on average that people make per
day. So it is showing that 15

respondents out of 30 respondents are making aastibnsactions on average they make per
day.

CHART-5

OPTIONS RESPONSES PERCENTAGE (%)
OCCASIONALLY 6 40

RARELY I 46.6
FREQUENTLY 2 6.6

DATA INTERPERTATION

This chart is representing how often do the respotslbuy the following type of goods. We
can see that out of 30 respondents 6 buy itemssmealy, whereas 7 respondents buy
goods rarely and only 2 buy goods frequently.

7. SUGGESTIONS

* Open Bank accounts and ensure they are operatedali
* Abolishment of government fees on credit card taatiens; reduction af
interchange fee on card transactions; increasexgston ATM withdrawals.
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» Tax rebates for consumers and for merchants whptadiectronic payments.

* Making Electronic payment infrastructure completedgfe and secure so that
incidents of Cyber crimes could be minimized andgbe develop faith in electronic
payment system.

» Create a culture of saving and faith in financigtem among the rural poor.

» The Reserve Bank of India too will have to comddions with a few issues, from
figuring out what digital payments across bordewsans for its capital controls to
how the new modes of payment affect key monetarabkes such as the velocity of
money.

* RBI will also have to shed some of its conservatipart of which is because\ihas
often seen itself as the protector of banking egey rather than overall financial
development.

8. FINDINGS

v" Findings emerged from the study have been pressniader:

v HDFC Bank and ICICI Bank have provided the diréokIto their online banking
services from the Home page of the main websiteti@rnother hand SBI and PNB
have exclusive portal for online banking services.

v' HDFC and ICICI Bank have the facility of generatioihpassword online but in case
of SBI Bank one has to visit the branch to reqémsbhew password.

v All the selected banks display last login time datk on their portals.

v" The option to assign maximum transfer limit to agtois another security feature.
All the selected banks have his facility in theiternet banking.

v/ Study found that adoption rate of credit card usagew and security and privacy
concern is high.

9. CONCLUSION

This paper was initially inspired by the notiontleé “cashless society”, a topic which
has become much publicized in the media and whsckuah has served as a vehicle
for frequent speculations on behalf of various argations and public figures. The
authors thus wanted to demystify this concept kintpa look at the actual progress
that two different societies have achieved on thely to making a switch from cash-
based to electronic transactions. Their focus wakaw consumefsattitudes on the
subject vary between Denmark and Bulgaria; a chthe# was motivated by the
contrasts in the level of development between thmmantries in terms of their
standard of living and the degree of digitalizatiorhe study begun with an
investigation of the existing literature, with arfpeular emphasis on the inferences of
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consumer perceptions and social demographics; hewescent trends in relation to
settling transactions in the countries of interastwell as various technological
challenges and security and privacy risks were elsduated. The papers written by
authors such as Khan (2012), Bounie & Francois §20Bogoff (2014), Claessens
(2006), Dastan & others (2016) played a centrat iial the literature review and
served as a starting point for the development tdsgarch design based on mixed
methods. The first part of conducting the reseavab based on qualitative methods
(semistructured interviews subjected to discoursdyais), the purpose of which was
to identify which of the topics covered by litereguvere applicable in the context of
the study and to get an initial insight into hownsomers argue about their attitudes
towards the main categories of payment methodfentwo nations. The primary
findings from this part suggest that there are mlmer of challenges that EMTS face
in Bulgaria, which are related to poor implemematof EMTS solutions across
retailers and a general attitude of mistrust anar pmowledge of the system and its
benefits among consumers. Also important to note ligestyle that undermines the
perceived usefulness of electronic payments andimaber of misconceptions and
stereotypes about bank services and alternativeng@atymethods in general. All of
these are issues which are only applicable for &wdg in Denmark no major issues
with EMTS were identified, however, it was reporthdt some retailers only accept
Dankort and that the use of mobile payment senigeasill rather limited in contrast
to that of bank cards.
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